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Budget	Allocation	to	Benefits	and	Salaries
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• 21	of	39	Oregon	DMOs	Responded	(incl.	3	RDMOs)
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Average	Oregon	DMO	Budgets
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15	of	21	
surveyed	
have	less	
than	a	

$1	Million	
Budget



What benefits	
do	DMOs	
receive	in	
Oregon?

Vacation/Sick,	76.2%

Holidays	Off,	85.7%

General	PTO,	
42.9%Health,	66.7%

PERS,	9.5%

Fitness,	4.8%

Other	Reitrement,	
9.5%

Vision,	47.6%

Dental,	57.1%

401K,	
33.3%

Life,	4.8%



Where	do	our	TRT	Collections	come	from?
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What’s	happening	with	TRT	in	Oregon?
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14	of	21	
surveyed	
receive	
non-TRT	
revenue



TRT	Jurisdiction	Collection	Totals	in	Oregon
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Average	Advertising	Mix	for	Oregon	DMOs

38.3% 28.9% 15.9% 14.7%

High	=		90%		
Low		=		10%

High	=		60%		
Low		=		10%

High	=		50%		
Low		=		10%

High	=		40%		
Low		=		10%

Digital Print Broadcast Other



DMOs	that	Market	to	Different	Sectors
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Convention	Max	=	40%

Sports	Mkt.	Max	=	30%

Other	=	30%



Convention	Centers	and	DMOs?
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DMOs	with	Membership

Average:	
444

Highest:	
1,500

Lowest:	
130

13	of	21	(61.9%)	surveyed	have	paid	membership	as	part	of	their	organizational	structure	


